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Curious Theatre Company
ON THE MOVE

June 2024

April 2026

Season 29 In residence at
Historic Shorter AME @ Cleo parker Robinson Dance



Heat Mapping & Seating Price
How do we make the room 

feel fuller? How do we make 

ticketing work for us?
We wanted to look at how often each 

seat was purchased, which were 

favored, which were empty and learn 

how we can drive patrons to sit in less 

favored seats and attend on less favored 

nights.



Heat Mapping The Theatre
Auditorium Heat Map

We pulled all tickets sales for 

Season 27 and found the 

percentage each seat was sold. 

Giving us a heat map of the 

favored seating. Green is less 

commonly purchased, while 

red-organge are most common.



New Seating Chart
ADDING A THIRD, REDUCED TIER

Using the Heat Map
Now more popular seats are more 

expensive (yellow), and less favored 

seats (red and blue) are now 

cheaper.



The Results?
THE “FIRE IS SPREADING” - THE HOTTEST SPOT IS SMALLER, MORE EVENLY 
SPREAD

Season 

27

Eureka Day- 1st 

show



The Results?
THE “FIRE IS RAGING” - MORE EVEN DISTRIBUTION ACROSS THE ROOM

Season 

27

Furlough’s Paradise - 5th 

show



How did we do this?

Custom Report: Seat 
Status by Instance

Moved the info to a 
Google Sheet



How did we do this?

• How often the seat was sat in
• What percentage of shows that seat was sold during run

Translated to a visual 
representation of the seat map



What’s Next?
• Dynamic Pricing

• Moving to CPRD next season

• New Seating when we return to 1080 Acoma


