
Activation Workshop

Enhanced Digital 
Communications



What You’re Activating Today

Leave with the information and ideas to start 
using the new  Pre-event Email Template at 
your organisation 



What’s changed?

@EVENTNAME@

@EVENTDATELONG@

@EVENTTIME@



What’s changed?

Name
Date 
Time
Image
Description
Venue
Duration 













11.2% Average unique 
click-through rate for 
pre-event emails

  6x Standard marketing 
emails, which have a 
click-through rate of 1.9 %



The Opportunity 

✉❤
Fundraising

& Engagement

🎟
Customer

 Confidence

♿
Accessibility

& Support

💳
Membership

& Loyalty

🍷
Secondary

Spend



One template 
can behave like hundreds 







Work Smarter, Not Harder



Increase Revenue



Build Loyalty



Deepen Relationships



Deepen Relationships



Start Simple, Then Build Over Time 

🎟
Venue 

Guidance

💳
Membership

& Loyalty

♿
Accessibility

& Support

❤
Interval 

information

🎟
Customer

 Confidence

🍷
Secondary

Spend



Breakout Groups

Define the role of your Pre-Event Email

Identify conditional event content

Identify Customer Specific Messaging
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